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SURESH
KANA
Message from the 
Executive

I was impressed with not only the writing skills of 
these young leaders, but also the deep insight into 
matters that affect our beautiful country. 

We look forward to the next 25 years of success!

Over the past few years since SAICA initiated 
the Student Leadership Summit initiative, 
we are confronted by many South African 
youth who stand head and shoulders above 
their peers. When I read some of the essays, 
including the winning ones, I was impressed 
with not only the writing skills of these 
young leaders, but also the deep insight into 

matters that affect our beautiful country. 
I am sure that soon I shall listen to these 
youngsters assuming leadership positions 
and working passionately on matters that 
they have written about. SAICA has invested 
considerable time and resources and I am 
certain that the yield on investment will be 
substantial indeed.

There are so many reasons why young 
people become attracted to accounting as 
a career choice. Entrepreneurs, businesses 
large and small, the public sector and 
institutions – they all need accurate financial 
information to prosper and grow. Every year 
I look forward to being part of the SAICA 
Student Leadership Summit – the standard 
of the submissions is always so high, but 

more importantly, I get to network and 
spend time with the future business leaders 
of our country.Sage Pastel has enjoyed a 
longstanding relationship with SAICA and 
for over 25 years, we’ve supported the 
accounting fraternity by providing world 
class business management software to 
small, medium and large businesses. We look 
forward to the next 25 years of success!

WALTER 
MARTE
Keynote
Speaker

STEVEN 
COHEN
Managing Director: 
Sage Pastel

Youth development is vital for the future 
of any organisation and in particular for 
a leading financial services company like 
Nedbank. We as an organisation know the 
contributions and impact that qualifications 
and skills can make towards enabling the 
financial services industry to continue 
thriving, and our contributions towards 
education and skills development within 
the industry are driven by the need to make 
things happen, and create a pool of skilled 
and employable graduates to ensure the 
future sustainability of our communities, 
business and the economy. In the last two 

decades Nedbank has partnered with a 
number of organisations and institutions 
to help equip graduates with the skills 
they require to enter the job market.
Congratulations for being chosen as one 
of a select few for your thought leadership 
paper. As a student and potential future 
CA, I encourage you to use whatever future 
position you find yourself in to help others. 
There is so much selfishness in the world 
but you can choose to be selfless business 
leaders and contribute to alleviating   
poverty in the world and in particularly 
in South Africa.



NTHABISENG
MUTLOANE
She is studying to become a 
a Chartered Accountant at 
the University of Johannesburg. 

Nthabiseng Mutloane (23) is originally from 
a village in rural Rustenburg called Ledig and 
was raised in a township in Pretoria called 
Mabopane. She is currently a “Jo’burger 
living in Naledi, Soweto”. She attended 
Laudium Secondary School in Pretoria. She is 
studying BCom Accounting at the University 
of Johannesburg. “In the next few years I 
hope to achieve the CA(SA) designation and 
a masters and/or PhD in taxation. I would 
also like to start my own business that I hope 
will improve the level of primary education 
in South Africa and eventually the rest of 

Africa.”When she is not studying she enjoys 
jogging, reading and dancing to Beyonce.“We 
have so much to proud of as a nation in 
terms of what we have overcome. We are 
diverse and rich in culture and we are such a 
hospitable nation. Even though sometimes 
I fear that we allow too many petty things 
to distract us from building this nation to 
be greater I am excited about the possibility 
of this nation becoming even greater. The 
potential that is hidden in young South 
Africans inspires me to do and   
become more.”

June is known as Youth Month in South 
Africa. During this month we are reminded 
of the pupils who laid down their lives on 
June 16th 1976 to march against an unjust 
system that resulted in all non-whites 
across the then Apartheid South Africa 
being treated as second class citizens and 
receiving an unequal education. Growing 
up I remember I used to watch the youth 
day commemorations and celebrations in 
amazement. I thought to myself; “What an 
amazing and simultaneously heavy burden 
these young people who came before me 
had to bear. How mature beyond their years 
they must have been to have had enough  
courage to fight and stand up for what they 
believed in”. 

While at the age of ten it was difficult for 
me to comprehend the atrocities that came 
before me, the older I’ve become the clearer 
it has been that my generation has its own 
mandate. Along with this realisation came the 
apprehension that most of us would rather be 
silent and enjoy the privileges that come with 
that silence. We pretend to be ignorant and 
choose to live in total oblivion to the daily 
struggles that our fellow South Africans are 
faced with.

Ignorance, however, is not a luxury to 
most South Africans. For the young man 
in Soweto who has to wake up daily to the 
realities of poverty and unemployment. For 
the mother who has to console her eight 
year old daughter and assure her all will be 
well after she has been molested and had 
her innocence taken from her. For the pupil 
in rural Limpopo who hopes to better his 

life through education yet is disappointed 
time and time again because he has no 
textbooks to use. For the widow who has to 
make an adjustment to being her family’s 
sole breadwinner because she recently lost 
her husband in the Marikana mine killings. 
Most South Africans are met with these daily 
struggles and reminders that the state of 
the nation is far from perfect. Therefore no 
advertisement, no matter how sensationalist 
it is, could make any of us more aware of how 
far we still have to go as a nation. 

The dictionary defines “sensationalism” as 
“the use of exciting or shocking stories or 
language at the expense of accuracy in order 
to provoke public interest or excitement”. For 
something to be this influential one would 
have to have a vivid recollection of how it 
made them feel when they first witnessed it. 

I have several recollections of how my 
reaction was to various true and non-
sensationalist news that caused me to ponder 
and question where we were as a nation. 
I remember how angry and disappointed I 
was when school textbooks were discovered 
dumped at a river while learners waited half 
of the academic year for their arrival. I recall 
how enraged and deeply saddened I was 
when I read the story about Anene Booysen 
the 17 year old Bredasdorp girl who was 
brutally raped and murdered. I remember 
how devastated I become each time I read 
about our escalating youth unemployment 
rate. I do not however recall how I felt when 
I came across the FNB advertisement urging 
government to do better by its people.  My 
interest was not provoked by the commercial 

>>

FIRST PLACE  ESSAY...FIRST PLACE  ESSAY...
Topic: The recent FNB ad of the “You Can Help” campaign portraying learner opinions 
on what the South African Government can do better received much backlash from the 
Government and was retracted. What are your thoughts on the appropriateness of the 
advertising campaign?

I will be arguing that the campaign was a clever piece of advertising 
which gave the youth of our country a voice.

1. Do you feel that this campaign was intended to be a sensationalist piece seeking to use the 
youth to challenge our current Government?  
Or

2. Do you feel that it was a clever piece of advertising which gave the youth of our country a 
voice?
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at all; my interest was provoked by the 
urgency in which government met this 
commercial of a young South African 
voicing what they had hoped to see in the 
future and the fact that their first reaction 
was to silence her. 

People familiar with debating believe that in 
debate it is more likely to stay entrenched 
in your initial view than it is to alter your 
opponent’s. However, the one thing that 
this particular debate has highlighted for 
me is the following: when you sweep too 
much under a rug you end up with a lumpy 
rug that makes it difficult for you to move 
from one point to another without tripping. 
South Africans, along with our government, 
are in the business of concealing far 
too many problems than producing any 
solutions. We draw timelines and set 
objectives for what we hope to achieve in 
the future with total disregard of the current 
inefficiencies and shortfalls we are creating 
and sweeping under our metaphorical rug.

If individual young South Africans continue 
to be silenced when given a platform to 
express their concerns, then the road to 
prosperity will not be lined with honey 
and gold, but with every lump being 
created and overlooked along with the 
stifled voices of those who tried to bring 
it to our attention. I believe it was Frantz 
Fanon who wrote “Each generation must 
discover its mission, fulfil it or betray it, in 

relative opacity”. What we have inherited 
from the past is a great history of people 
who can overcome and did overcome the 
struggle that was placed before them. But 
along with that we have inherited current 
problems created by both the past and the 
present, and it is therefore our mission to 
meet these obligations and ensure that it 
will be slightly better for those who will 
come after us. 

Being voiceless as South Africans is yet 
another luxury we cannot afford and it is 
certainly not going to change anything. 
Nor is the fear to challenge those in 
power whether they like it or not. What 
FNB sought to do was to challenge our 
government by using those who will have 
to bear the brunt of the current problems 
being ignored and created the most. We 
need to remember that while the fear is 
temporary, as leaders of tomorrow we will 
be looked at through disappointed eyes 
wondering how we stood by and said 
nothing and let it all get this bad. 

When I was younger I used to I wonder 
if I would have been as brave as the 1976 
youth to put my life on the line against an 
army of people twice my age to ensure that 
whoever was coming behind me would 
have it slightly better than I had had it. Now 
that I am older I realise that the time to 
wonder is over, because the time for you 
and I to be brave has arrived.

Each generation must discover its mission, fulfil 
it or betray it, in relative opacity MPHO 

NTSHUDISANG
He is studying to become 
a Chartered Accountant at 
the University of Pretoria

Mpho Ntsudisang is from Etwatwa, a  
township in Benoni, Johannesburg. 
This 20-year old young man attended 
Wordsworth High School in Benoni and is 
currently studying BCom Accounting Sciences 
at the University of Pretoria. Ntsudisang 
would like to be a professional that others 
admire and look up as a role model. 
He gets his inspiration from his mother. 
“she’s always there to set me straight and 
remind me of where I am headed and what 
I can become,” says Ntsudisang. His maths 
teacher, Mr Pillay, taught him, apart from 
Maths, all about adopting and maintaining 
strong principles. “He taught me to always 
strive to be better, to always look to do more/
learn more. He is a very principled man, his 
principles deeply rooted by his faith, and 
that’s another thing he taught me. He taught 
me to stay true to my beliefs, to lead by 
example and he also taught me what I feel 

was the most important lesson – the fact that 
being good is rarely good enough.” When 
he is not studying, he enjoys listening to 
music and when he needs to do some really 
deep thinking, he finds a hill and does some 
serious introspection. “I am proudly South 
African because I exhibit belief, determination 
and grit. These are universal characteristics, 
but for me, they are South Africa-specific 
because of where this country comes from, 
and how prosperous our rainbow nation has 
become despite what the world’s pessimists 
may have thought. Regardless of what the 
outlook is, what is currently happening, or 
what has been forecast for our country – I 
believe in South Africa and I believe that my 
generation, similarly to how the previous 
one led us to post apartheid prosperity, can 
lead South Africa into becoming an even  
stronger force, both economically and by  
way of education.”

>>



19 years of a democracy? Really? After 19 
years of being a democracy, a democracy 
that can vote and drink legally, a democracy 
that has seen rugby and soccer World 
Cups on its soil and a democracy that can 
have 2.1 kids behind a lovely white picket 
fence…are we really free? Is the freedom 
which the youth marched for in 1976 a 
precious commodity, glass cased and 
used as a centre piece in the Luthuli House 
lobby? I may need to get a stronger lens 
for my glasses, but I see no freedom in 
slapping the wrists of today’s “born-frees” 
for expressing their views on what they 
think of THEIR country, the soil they will 
inherit – a country in need of more than a 
defibrillator to kick start it back to life. But 
I’ve never conquered the struggle, maybe 
at the finish line, as a slave, you’re crowned 
with the mannerisms of your master.
The FNB “You Can Help” campaign was 
aimed motivating people into making a 
positive difference in South Africa, telling 
us that everyone has the power to extend 
help – and it was beautifully marketed 
through interviews with the youth where 
they express their views on what they think 
about this country. It was beautiful because 
it got the youth talking, and we spoke 
with louder voices once it was forcefully 
retracted, but what were we saying? Many 
look to the ruling party and call them 
slanderous names because they think a 
big deal was made over the last remaining 
video which wasn’t retracted by FNB 
because it was “PG” enough for the ANC. 
We were given a voice, and we blurted out 
the wrong words. We don’t know that in 
one of the videos, one of the children said, 
“stop voting for the same government in 

hopes of change, and instead change your 
hopes to a government that has the same 
hopes as us”. After that, is the ANC that far 
off in thinking that the campaign was a 
personal attack? The FNB retraction not only 
drove us further south into our quest for 
ignorance, it choked us into silence. Full of 
air in our chest, hyperventilating, too scared 
to let it out, because someone out there 
could just cut my supply. Leave me blue in 
the face, begging for reprieve.

No one can argue that the FNB campaign 
was driven by efforts for nation building, 
and arguments will be made about its 
authenticity, but brought a fresh approach 
to what should be everyone’s fight to make 
this country great. But FNB can’t be blind 
to the underlying tone of disgruntlement in 
some of those interviews directed solely at 
the current government. And that is okay, 
because we need an open dialogue where 
we tell our leaders how we feel about their 
performances and make sure they know 
exactly how they can help us and help our 
country. They are grooming our future, 
surely we have a say. But when FNB, the 
one giving us the gift of speech, a gift we’re 
born with, but seemingly have to earn, 
retracts the campaign because it feels that 
it should protect the children in the videos, 
questions have to be asked. Could they not 
have seen this coming? Was government 
backlash such a shock? If it really did shock 
them, they might need the help more than a 
13 year old from Alexandra does.

Surely, after the former Chairman of 
Nedbank was crucified by the government 
being quoted in the Group’s annual 
report as having said that, “…our political 

Topic: Help YourselfTopic: Help Yourself

leadership’s moral quotient is degenerating 
and we are fast losing the checks and 
balances that are necessary to prevent 
a recurrence of the past”, a backlash was 
imminent. Many before them have stated 
arguments or given facts and opinions that 
didn’t sit well with government and were 
consequently made to pay. From journalist 
Mzilikazi Wa Afrika, to the man of the cloth, 
Archbishop Desmond Tutu – both have been 
labeled by the government as “treasonous”. 
Treason? The crime of betraying one’s 
country, confused with a statement of “I 
don’t fully agree with you”. Even though the 
campaign failed to show us how to make a 
positive change in our country, it showed 
us how tyranny reigns in this country. The 
Archbishop was labeled treasonous for 
arguing against the ANC’s policies on sports 
in 2005, Mzilikazi for writing an article on 
Bheki Cele’s dubious bribes, both, merely 
opinion and argument to a point. This is why 
in 2011, South Africa was 113 in the world 

literacy rankings, because we don’t know 
what words mean. How could we possibly 
not understand where and where not to use 
the word treason? After in 1956 we watched 
the likes of Chief Albert Luthuli and Nelson 
Mandela stake their lives against a charge 
which then, was punishable by death. If they 
had been found guilty during those trails, 
what would have become of our country? 
What would have become of us?
Ladies and gentlemen, a message from the 
captain. In case of an emergency, emergency 
exits are to your left and Australia as 
indicated by your air hostess. Oxygen masks 
are above your head where you’re seated; 
please help yourself before you help others. 
FNB has just given a whole new meaning 
to the phrase “a glimmer of hope”, our 
government has branched out and planted its 
seed on unholy grail. Keep your seatbelt on 
at all times. And due to technical difficulties, 
the light at the end of the tunnel has currently 
been switched off. Goodluck!

8.

RAESETJA  
GWANGWA
She is studying to become  
a Chartered Accountant at 
the University of Cape Town
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In the 19 years of post-apartheid South Africa, 
the country has seen colossal change and 
development. From the ashes of a nation 
ravaged by hate and segregation to being 
a powerful democratic and economic force 
on the African continent, no one can take 
away from those who built this country into 
what it is today; however like any developing 
nation, South Africa has its vices too, and 
perhaps its greatest one is its inability to 
listen to critical opinion and heed the advice 
of others. Perhaps it is from years of long 
suffering and an eventual triumphant victory 
from imperialistic and racist rule, but there 
is a paranoid undertone when it comes to 
heeding the correction of others. I believe the 
“You Can Help” campaign was a clever piece 

of advertising that gave the youth of South 
Africa a voice. The youth of this country is 
frustrated with leadership that is far removed 
from its reality. Those in positions of authority 
only know the challenges facing the youth 
in theory; words like ‘social development’ 
and ‘economic emancipation’ and ‘youth 
development funds’ are thrown around in 
ministers’ speeches at glamorous gala events 
but mean very little to the youth of this 
country. The FNB campaign was appropriate 
in that it sought to give a voice to the realities 
the youth faces. It sought to remove the 
romanticizing of the problems faced by the 
youth, to strip away all the colourful political 
jargon and truly allow the youth to voice its 
frustrations and offer solutions to the issues it 

faces. The marketing campaign also covered 
a diverse demographic; with over 1300 young 
people interviewed between the ages of 10 
and 22 and from a diverse racial and cultural 
background. Despite the diversity of the 
sample, there was resounding consensus 
when it came to the issues raised. But these 
were ignored because the campaigned 
was viewed as a treacherous move by a 
commercial bank.

This campaign was meant as a platform for 
the youth. One of the advertisements shows 
one 17 year old Kelly Baloyi from Soweto 
giving her views. She acknowledges the 
sacrifices of the youth of ’76 and in a hopeful 
tone declares that we should move away 
from the revolutionary mindset toward a 
solution oriented mindset. I do not believe 
this young person looked to emphasize 
the current administration’s mistakes but 
merely to say that there is work to be done to 
address the issues faced by South Africa; also 
seen in another youthful pronouncement: 
“the challenge before us cannot be solved by 
money, petty politics, protests or violence. All 
the great things we’ve done, we’ve done by 
helping each other.” The youth is often viewed 
as unthinking, irresponsible and unable to 
contribute anything valuable to society. 

This is seen in the ANC spokesperson, 
Keith Khoza’s words when interviewed 
by the Mail & Guardian about the FNB 
advertising campaign, “Young people don’t 
necessarily understand the challenges 
of governance and undoing 250 years of 
oppression and colonialism.” Now, if those 
in places of leadership don’t believe in the 
youth and are unwilling to listen and the 
justification given is that ‘young people don’t 
understand’ someone has to give a voice to 
the youth and the “You Can Help” campaign 
did exactly that.The purpose behind the 
campaign has also been of great debate. 
Communication specialist at the International 
Data Corporation, Stiwe Chireka, pointed 
out that although the message behind the 
campaign is a strong one, the purpose behind 
it is not clear. The fact that a commercial bank 

decided to create a marketing campaign of 
this kind has confused many people as it does 
not, in anyway, promote FNB’s products or 
services. As a corporate citizen, a legal person 
exposed and obligated to follow South 
African laws, the bank is as much a citizen as 
any other person and felt that it had a certain 
responsibility to give a platform to voice 
opinions and give solutions for governance 
issues in the country. 

Bernice Samuels, Chief Marketing Officer of 
FNB, put it succinctly when she said “Ask not 
what your country can do for you, ask what 
you can do for your country” and this goes 
very well with FNB’s long standing slogan 
“How Can We Help you?”Anti-government, 
treacherous, unpatriotic, not assisting in 
development, are some of the words that 
have been used to describe FNB after the 
advert was aired. Some went as far as to say 
it was an act of treason. The ANC said that it 
felt that it was under attack, that the message 
of the campaign was to say ‘remove this 
government’. I do not believe this was the 
case at all. Friedrich Nietzsche (1844-1900) 
once said “The surest way to corrupt a youth 
is to instruct him to hold in higher esteem 
those who think alike than those who think 
differently.” If every person who offers an 
opinion that differs from the ruling party and 
highlights the truth behind South African 
political corruption, unemployment, poverty 
and crime will be labeled unpatriotic then 
the current administration wishes to run a 
Stalinist government with its people being led 
like thoughtless sheep.

The ANC will always feel like it is under attack, 
as it should! It is the ruling party and far 
more is justifiably expected from it. When the 
youth of ’76 decided enough was enough and 
took matters into its own hands, protesting 
in the streets against an unjust ruling party, 
innocent blood was shed and South Africa 
saw history being made. We should be glad 
that the guns, the tear gas and the blood shed 
have turned into advertising campaigns and 
17 year olds given a platform to speak their 
minds without violence and malice.

10.9.

Raesetja Gwangwa is originally from 
Groblersdal in Limpopo province. This 
22-year-old attended Hoerskool Ben Viljoen 
and decided to study towards becoming a 
chartered accountant. Apart from pursuing 
her academic goals she would also like to 
be an influencer and change the lives of 
people for the better. “I also want to uplift 
communities, especially my own back home 
in Limpopo,” says Gwangwa. Her role mother 
is her relisient 79-year old grandmother 
who “still gets up early in the morning to 
tend her vegetable garden and when the 
ploughing season starts she ploughs the land 
to plant maize.”She enjoys watching movies 

and listening to music when she finds time 
to relax. “South Africa is one of the most 
powerful economic forces on the African 
continent. We have a world class constitution, 
a judicial system that respects human rights 
and the most diverse citizenry that lives 
in peace with one another. I believe in our 
country’s ability to rise from its current socio-
economic-political difficulties. We have done 
it before and we can do it again. I believe in 
the South African youth’s potential to lead 
future generations and in the everyday men 
and women who work hard in holding this 
country’s economy and democracy on  
their shoulders.”
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